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CELEBRATING 20 YEARS AND MOVING FORWARD

The Nashville Downtown Partnership’s First 20 Years

Since 1994, the Nashville Downtown Partnership

has focused on keeping downtown clean, safe and
attractive. On making it easy to get into and around
downtown. On spreading the word about downtown.
On residential and retail development. On job growth.
On everything downtown.

remarkable growth and success. Working on behalf
of everyone involved with downtown. Quietly.
Strategically. Successfully.

And over the past 20 years, our core purpose has
remained steadfast: “To make downtown Nashville
the compelling urban center in the Southeast in
Downtown Nashville has evolved—and the Partnership which to LIVE, WORK, PLAY and INVEST.”

has been here for every step of two decades of its

Today’s Nashville Downtown Partnership

The Nashville Downtown Partnership is the go-to
resource that gets things done for anyone with a
downtown connection: current and prospective
employers, employees, residents, property owners
and developers.

Totally and solely focused on enhancing the
downtown experience, the Partnership works in many
ways—from Clean and Safe Programs, to Economic
Development, Marketing and Parking Options—

so that all can prosper in and enjoy the most
compelling urban center in the Southeast:

Because we serve such a diverse group, we are Nashville’s downtown.
multifaceted in our approach and both creative

and pragmatic in our solutions.

The Nashville Downtown Partnership Moving Forward

NASHVILLE
DOWNTOWN

PARTNERSHIP

LIVE. WORK. PLAY. INVEST.

Celebrating 20 years of working on
behalf of a prosperous downtown.

Over the past 20 years, we have transitioned
into a leadership organization. We foresee
continuing that leadership with innovative
programs aimed to improve the downtown
experience.

We will continue working closely with
downtown companies, developers and
residents as well as Metro officials.
Nashville will only continue to evolve as a
city, and the Partnership will be right there
alongside it.

With our 20th anniversary, the “brand” that
is the Nashville Downtown Partnership has
already evolved with a new contemporary
look reflecting the remarkable changes that
have taken place in Nashville.

Moving into our third decade, the Nashville
Downtown Partnership is ready for more—
and confident in downtown Nashville’s future
as “the compelling urban center in the
Southeast in which to LIVE, WORK, PLAY
and INVEST.”

- Thomas D. Turner, President and CEO
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LOW VACANCY AND HIGH DEMAND

OUTPACE NEW DOWNTOWN RESIDENTIAL PRODUCT

AR Ve IR R .
KIRBY DAVIS, Chair, Residential Development
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« Downtown is a sellers’ market with 255 closings in 2013,
an average of 21 per month and the highest number sold
since 2008. Only about 49 re-sale units (a 2-month supply)
are on the market. The average square foot condo prices
in four downtown high-rise properties are all above $300
and 30% higher than in 2010.

* Developers of the residential tower Twelve Twelve in
The Gulch announced in early 2014 that its 286 units
would transition from apartments to condos, with strong
early sales and move-ins beginning in October 2014.
Twelve Twelve is downtown'’s first high-rise condo tower
built since the Great Recession.

*Rental demand continues very strong, with a 98%
occupancy rate downtown since 2012. The highest rental
demand is for the smallest units, which also have the
highest rents (e.g., $2.88 per square foot rental rate for a
419 square foot apartment).

« With the recent addition of new rental inventory, the
downtown housing mix is more balanced, with 49% rental
(2,232 apartment units), 46% condos (2,097 units) and 5%
single-family homes (209 homes). Overall, 92% of the
downtown housing inventory is market rate and 8%
affordable housing.

* Currently under construction are 936 rental units at
7 sites, with another 1,747 more being planned. If all
planned apartments are built, downtown Nashville will
have about 12,000 residents.

+ A 2012 market analysis indicated that downtown can absorb
an additional 700 residential units per year through 2017.
To meet the Brookings Institution's recommendation for
2% of a metropolitan area’s population living within its
urban core, Nashville will need an additional 15,000 units.

*To continue its residential momentum, downtown
Nashville needs additional housing inventory designed to
attract Millennials and Baby Boomers. Their preferences
include smaller sized units with more affordable pricing
and versatile transportation options.

LIVE

25
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* A total of 40 new retail businesses opened or announced
between January 1 and September 30, 2014. The total
number of downtown retail openings in 2013 was 48. The
more than 400 downtown retail spaces are 91% occupied.

Current trends indicate that retailers prefer street-oriented
locations. Since 2008, implementation of the downtown
retail strategy has focused on developing vibrant retail
clusters in target areas led by retail magnets. Examples of
successful magnets include Puckett's Gro. & Restaurant,
Urban Outfitters and the M Street restaurants. Recent
retail clusters with shops and restaurants enlivening the
sidewalks include the 5th Avenue South grouping at Omni
Nashville Hotel as well as at Pine Street Flats in The Gulch.

New retailers this year include Ann Taylor Loft, Moto,
Adele’s, Barre 3 and Czann’s in The Gulch and from 6th
Avenue North to SoBro, Frothy Monkey, Acme Feed &
Seed, Tin Roof, Rodney Mitchell Style Bar and Salon and
GooGoo Clusters, and others opening soon.

The Nashville food scene continues to get favorable press
regionally and nationally. The Partnership’s retail strategy
recommends unique, eclectic restaurants with appeal to
an urban population. GQ named Husk as 6th on their list
of the 12 most outstanding restaurants of 2014. Both
Prime 108 and Capitol Grille have 4-star ratings from
Forbes Travel Guide and Prima (opening soon at Terrazzo)
was on Zagat's “25 most anticipated openings of 2014.”

Major new downtown retail space will come online with
additional development such as the two new office build-
ings in The Gulch, the Capitol View mixed-use urban proj-
ect and the repurposed Nashville Convention Center.

Downtown Nashville now has over 131 shopping options,
211 dining options, 87 nightlife venues and 26 galleries—
with more to come!

T e
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DOWNTOWN OFFICE TOWERS OFFER
SPACE FOR BUSINESS GROWTH

AR Vb . -~
WILLIAM HASTINGS, Chair, Business Development

Photo ©Warne Riker

* The mid-year 2014 downtown Class A office vacancy was
5.3% and all 21st century office buildings have limited
vacancy. At mid-year 2013, Class A vacancy was 7.7%.

Over the past 5 years, many new employers have relo-
cated downtown where they continue to expand and hire
new employees. UBS Nashville Business Solutions
Center will add 1,200 downtown jobs by the end of 2015

in the renovated and renamed UBS Tower at 318 Deaderick. | /&
ServiceSource, Qualifacts and Asurion are among thekey | 5, P
companies continuing their downtown expansion. .' : ..'"
e
Pt

« Strong investor interest in downtown office towers !"

continues, with ownership changes the past six years for
all except 333 Commerce Street and SunTrust Plaza.
Completed in 2010, The Pinnacle at Symphony Place is a
LEED Gold certified 29-story, 520,241 SF multitenant tower
bringing a local record $152 million purchase price in
September, 2013. In just one year, this Highwoods Prop-
erties tower has gone from 84.9% occupancy to 98%. 1

Additional Class A inventory now being developed
includes Gulch Crossing (205,000 SF office) which will be
completed in mid-2015 and 1201 Demonbreun (275,000
SF office) by the end of 2016.

HCA is developing headquarters office buildings for its
Parallon and Sarah Cannon divisions (total of 2,500
employees) at Capitol View (Charlotte Avenue at 11th Av-
enue North), to be completed by fall, 2016.

The Partnership's 5th annual Downtown Employee
Appreciation Week in late August featured popular
events including the highly competitive Corporate Tug of
War. Promoting physical fitness were the Walk with the
Mayor and Party on the Plaza with the Nashville Predators
and Nashville B-cycle. An estimated 55,000 people work
downtown, up 23% since 2004.

B
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-BIG;GER CROWDS AND MORE PLACES

TO PLAY DOWNTOWN

* The 43rd annual CMA Music Festival brought a record
$39.3 million in direct spending to the local economy —
26% more than in 2013. About half of the 80,000 festival-
goers were first-time attendees—coming from all 50
states and 20 countries for the 4-day June events. Each

§ year since 2010, the CMA Music Festival has sold out LP

Field for its nightly concerts. The 2014 festival sold out 6

months in advance—and before it ended, the 2015 festival

was already 75% sold.

+ Live on the Green, a free annual concert series at Public
Square Park, is produced and presented by Lightning 100.
In 2014, they added a 3-day festival following three weekly
concerts and expanded the festival site. The 2014 atten-
dance was 108,000—a new record (up from 72,000 in 2013).

* First Tennessee Park, the new ballpark for the Nashville
Sounds, is scheduled to open in April, 2015. The low profile
two-story structure features a ceremonial entrance at
Jackson Street, and a 1,000-space parking facility is part of
the development. The ballpark will be used for 72 games
annually plus 20 to 25 other events.

+ Also opening in 2015 is the West Riverfront Park, an 11-acre
civic open space which includes greenway trails, a dog park
and an event lawn with an amphitheater. When events
aren't scheduled, the area can be used for soccer games and
other sporting events. The 2-level, 35,000 SF amphitheater
has semi-fixed seating for 2,200 (with additional capacity
for 4,300 on the greenway pavilion and lawn). With its out-
standing acoustics, designers project this new facility will
be the best U.S. outdoor venue for pop concerts. Great new
setting for July 4 fireworks, Nashville Symphony concerts
and CMA Music Festival events.

* The iconic Ryman Auditorium is Pollstar Theatre of the Year
as well as International Entertainment Buyers Association
Venue of the Year. Underway is a $14 million expansion
including renovations of box office and retail areas and the
addition of a multimedia history tour, a café and a brick-
and-glass structure extending to Fourth Avenue.

NASHVILLE DOWNTOWN PARTNERSHIP 7
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GETTING AROUNqD AND PARKING DOWNTOWN

ARE GETTING EASIER

A Vb " -l - {o
BECKY HARRELL, Chair, Access and Transportation ~ 4

* A successful LP Field park and ride program managed by
the Nashville Downtown Partnership offers registered
downtown employees free weekday parking in designated
LP Field lots. The Partnership provides optional cost-
effective shuttle service to downtown office buildings. For

more information, see parkitdowntown.com.

Currently the Partnership utilizes 18 shuttles on four routes s

for employees. In January, a shuttle route was added to | 4

accommodate State employees displaced from parking Ve

lots during construction of the new ballpark. ey §

9!

+ During the first 8 months of 2014, over 8,000 monthly ‘ ),'.
passes were sold. With monthly shuttle passes only $30, ’; ‘

employees can save at least $100 per month on parking
expenses.

The Nashville Downtown Partnership team works with
prospective downtown tenants to secure adequate parking
options for their employees. The park and ride initiative
frees up about 1,300 downtown spaces per month—more
than one full parking garage.

MDHA is planning construction of a parking facility with
close to 1,000 spaces at Church and 5th Avenue North.
This facility will relieve the imbalance of parking inventory
in the downtown core.

BEEP (Best Ever Event Parking) is a park and ride option
for Bridgestone Arena events operated by the Partnership
since March, 2010. BEEP provides free parking at LP Field
Lot R with optional round trip shuttle service for only
$3 per person. Over 52,000 vehicles have used this free
parking for more than 400 events, with 63% of the 98,777
passengers choosing the shuttle option.

For the past four years, the Partnership has made another
downtown transportation option available, with four
vehicles from Enterprise CarShare strategically located for
short-term use. About 150 members (including businesses,
employees and residents) participate in this cost-effective
program. For more information, see enterprisecarshare.com.

o
I
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http://www.enterprisecarshare.com
http://www.parkitdowntown.com

+ In December, 2012, a local fee-based bike-share system,
Nashville B-cycle, was launched by Metro Health Depart-
ment and the Nashville Downtown Partnership. Start-up
costs were funded through a Communities Putting
Prevention to Work grant from the Centers for Disease
Control.

* Nashville B-cycle, managed by the Nashville Downtown
Partnership, currently has 25 automated kiosks and 225
bikes available in urban neighborhoods. Designed for
short trips under one hour, the bikes are available with
the purchase of memberships (24-hour, annual, monthly
or weekly).

* As of September 30, 24,222 YTD Nashville B-cycle mem-
berships have been purchased, including 23,548 daily and
358 annual memberships—a 19% increase since 2013.
During the past 9 months, there have been a total of
43,770 trips or bike checkouts, 7,725,491 calories have
been burned and 183,480 pounds of carbon offset.

* The YMCA of Middle Tennessee stepped up in May 2013
to sponsor a Nashville B-cycle kiosk near their downtown
facility. So far this year, three new sponsored kiosks have
opened—Saint Thomas Midtown, Lentz Public Health
Center and McCabe Park Community Center—and two
others are planned. Sponsor logos are prominently
displayed on the bikes and/or kiosks. For more information,
see Nashville.Bcycle.com.

G ETTl N G A R O U N D NASHVILLE DOWNTOWN PARTNERSHIP
2014 ANNUAL REPORT
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BUSY DOWNTOWN TEAMS OFFER VITAL SERVICES

AR Ve IR R .
BRENDA SANDERSON, Chair, Public Space Committee

* The downtown clean and safe teams provide a wide range
of services to two Business Improvement Districts—one in
the central urban area (CBID) and one in The Gulch (GBID).
This combined service area covers approximately 463 acres.

* During the first nine months of 2014, the cleaning staff

removed over 96,000 pounds of trash, 11,418 square feet 4

of graffiti and power washed 1,125 block faces and 1,995 '

i alleys in the urban core district. With the increased inci- ,‘
_., dence of graffiti, the cleaning team responds quickly to 7.- Wi
assist property owners affected. This prompt removal helps | Y

prevent recurrences. g

e

* The cleaning team works throughout the CBID and GBID
from 7 a.m. to 3:30 p.m. seven days a week. Safety Ambas-
sadors patrol the CBID from 7 a.m. to 11 p.m. seven days a
week and are in the GBID four nights weekly from 5 p.m.
to 11 p.m. Four evenings each week from 4 p.m.to 11 p.m.
two team members focus on pressure washing in areas not
easily accessed during business hours. 3

+ Safety Ambassadors also rotate through assignments as
Hospitality Ambassadors. Wearing shirts marked with the
universal symbol for information, they are especially busy
during major downtown events and conventions. As they
interact with visitors, the Hospitality Ambassadors distribute
guidebooks and maps and print out requested directions
and coupons to enhance their downtown experience. Their
hand-held Eponics devices include a searchable database
of downtown businesses and printable walking directions.
Already this year, they have distributed over 10,000 visitor
information printouts.

* An ongoing special project for the cleaning team involves
mowing as well as litter and weed removal along major
downtown access points at highway interchanges. They
also enhance downtown'’s overall appearance with their
periodic cleaning and repainting of junction boxes, light
poles, trash receptacles and tree grates.

‘|O NASHVILLE DOWNTOWN PARTNERSHIP CLE A N & S A FE M@
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* These teams also coordinate the seasonal flower baskets on streetlights throughout downtown from May until October.
A record 650 baskets were in place this year. Additional landscaping projects are maintained in medians and planters
along Union Street and 1st Avenue.

« Safety Ambassadors (including those assigned as Hospitality Ambassadors) monitor downtown streets and sidewalks.
From January through September, they logged 3,434 miles on Segways.

* A successful program initiated in June, 2008, Homeward Bound offers bus tickets to eligible individuals without other
resources. Eligibility is based on confirmation of favorable job prospects, benefits or proximity to family. As of September
1,2014, a total of 631 individuals have received this relocation assistance. While in Nashville, the 631 individuals accounted
for 5,166 arrests.

+ Since July, 2011, a fulltime Social Services Outreach Coordinator has focused on connecting service-resistant individuals
with high numbers of downtown arrests to needed services (e.g., drug and alcohol treatment programs, mental health
services). This housing first model used has proved successful, with 34 clients placed in transitional housing with supportive
services. Of those successfully housed, 16 have already moved into permanent housing with outside sources of support,
7 others are currently in transitional housing with services and 1 is in rehab. Based on prior activity, 1,486 arrests have
been avoided utilizing this housing first model.

mﬁﬂﬁ ( :LEAN & SAFE NASHVILLE DOWNTOWN PARTNERSHIP ‘| ‘I
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What's This? |

% FEATURED EVENTS

Ry Disney on Ice: Frozen @
05 Bridgestone Arena
ocT

02 "Renew the Light" Silent Auction @
OCT ServiceSource

< 0 m

O About Us.

mﬂY{l)LvifE LIVE WORK PLAY INVEST SERVICES ~ MOBILITY

EVENTS IN MUSIC CITY
Browse our calendar for over 800 evenis
‘each month. Live music, festivals, the arts;
sports; food & wing and many mors.

Read More »
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OCT Nashville Farmers Marks!

v Al Menah Temple Shrine Circus @
12 Nashvite Municipal Audiorium
ocr

09 Nashville Pradators vs. Ottawa Senators @
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* Social media options reach an immediate audience with
interesting and timely downtown news. The Nashville
Downtown Partnership currently has about 42,000 fans
on Facebook, a 35% increase since August, 2013. The
Partnership’s multiple Twitter accounts reach over 56,000
followers, a 95% increase since August, 2013.

The Nashville Downtown Partnership’s social media
statistics consistently outpace those of comparable
organizations in other cities such as Orlando, Denver,
Philadelphia, Memphis, Atlanta, Austin, Charlotte and
Indianapolis. The Partnership’s Facebook numbers also
exceed those of many top local print and radio media outlets.

To mark the 20th anniversary of the Nashville Downtown
Partnership, a 20-day social media promotion on Facebook,
Twitter and Instagram highlighted a year-by-year look at
the transformation of downtown Nashville.

Published twice each year, about 70,000 copies of The
Guidebook are distributed to hotels, restaurants, business
and residential locations. The 2014 editions have a sleek new
full-color design that fits into brochure racks and includes
a fold-out map of downtown. This comprehensive listing
of downtown options in 38 categories is also maintained
online at nashvilledowntown.com.

Nashvilledowntown.com and parkitdowntown.com are
responsive; the website being viewed automatically fits
onto the screen of your phone, tablet or computer. This
functionality allows users to access all of the information
on both websites.



http://instagram.com/downtown_nashville
https://twitter.com/DwntwnNashville
https://www.facebook.com/DowntownNashville
http://parkitdowntown.com
http://www.nashvilledowntown.com
http://www.nashvilledowntown.com
http://www.nashvilledowntown.com/play/the-guidebook
http://www.nashvilledowntown.com
http://nashvilledowntown.com/subscribe

INVESTORS ADD $1.4 MILLION
FOR DOWNTOWN INITIATIVES SINCE 2006

+ Each year, Board members and the broader business community
partner with us to ensure a prosperous downtown. Since 2006,
86 corporate investors have committed $1,400,000 to implement
avariety of key initiatives of the Nashville Downtown Partnership.

ROBERT A. MCCARBE, JR., Chair, Resource Development Committee

* Annual corporate investments have supported a comprehensive
downtown retail strategy, downtown street beautification and
landscaping projects, upgrades to the Downtown Development
Center, the enhancement of user-friendly interactive websites

and the expansion of a successful street outreach initiative.

* This number of investors grows each year, with six new partners

added in 2014.

* Most investors continue participating annually because they
believe having a strong downtown economy is critically important
to the economic health of the entire region and they value the

* Other Partnership investment opportunities include annual
membership dues, downtown home tour sponsorships, annual

Partnership's advocacy for downtown businesses and residents.
Also, 58% of the 2014 investors are represented on the Partner-
ship’s Board of Directors, investing their time and talents for the

good of downtown Nashville.

meeting sponsorships and guidebook advertising. From this
menu of options, investors choose one or more categories that
best complement their business goals.

CORPORATE INVESTORS 2006 — SEPTEMBER, 2014

Ajax Turner Co., Inc.

American Constructors, Inc.

Amstar Group

AT&T

Avenue Bank

Baker, Donelson, Bearman,
Caldwell & Berkowitz, PC

The Bank of Nashville

Bass, Berry & Sims PLC

BDO USA, LLP

Beaman Automotive Group

Boyle Investments Nashville/
Capitol View

Bridgestone Americas Holding, Inc.

Brasfield & Gorrie

Bristol Development

Brookside Properties

CapStar Bank

Caterpillar Financial Products Division

CCA of Tennessee, LLC

SP Plus

Colliers International/Nashville

Core Development Services, LLC

Corner Partnership, LLC

Crosland, LLC

CVS Caremark Corporation

Fred Detwiller

DZL Management Co., LLC

Eakin Partners

Earl Swensson Associates

Enterprise Holdings Foundation

Fifth Third Bank

Yl INVEST

First Tennessee Foundation
FirstBank
Frazier & Deeter, P.C.
Freeman Webb Companies
Genesco
Giarratana Nashville, LLC
Gobbell Hays Partners
Gresham, Smith and Partners
Gullett, Sanford, Robinson
& Martin, PLLC
Harwell Howard Hyne Gabbert
& Manner, PC
HCA/TriStar Health
The Hermitage Hotel
Ingram Industries, Inc.
KPMG LLP
KraftCPAs, PLLC
Lewis, King, Krieg & Waldrop, P.C.
M Street
MarketStreet Enterprises
Martha and Bronson Ingram Foundation
The Memorial Foundation
Metro Development & Housing Agency
Music City Suites, LLC
Nashville Electric Service
Nashville Pinnacle, LLC
Nashville Predators
Neal & Harwell, PLC
Nissan North America
O'Charley’s Inc.
Parallon Business Services
Piedmont Natural Gas

Pinnacle Financial Partners

Premier Parking

Regions Bank

Ryan

Sarah Cannon

Sherrard & Roe, PLC

SMS Holdings

SSC Service Corporation

Saint Thomas Health

Sprintz Furniture

The Stage on Broadway, Inc.
and Legends Corner, Inc.

Stites & Harbison, PLLC

Strategic Hospitality, LLC

SunTrust Foundation

Tennessee Titans

Tower Investments, LLC

Tuck-Hinton Architects

U.S. Bank

Vanderbilt University

Vanderbilt University Medical Center

Village Real Estate Services

Walker Tipps & Malone

Waller

Ted Welch Investments

Wildhorse Saloon

XMi Commercial Real Estate

Zeitlin and Company, Realtors

Bold type indicates 2014 YTD investors

NASHVILLE DOWNTOWN PARTNERSHIP
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WHY DOWNTOWN INVESTMENTS MATTER

* Since 2000, over $4 billion in public and private investments * By the end of 2014, the downtown hotel room inventory
have made downtown Nashville a dynamic and thriving will be 4,486, a 45% increase since 2012. If all planned
urban center. Another $3 billion in potential downtown downtown hotels are built, there will be 7,690 rooms
investments is planned. (149% more than in 2012).

+ Downtown Nashville is an economic engine. With only + Development continues strong in all segments of downtown.
0.3% of the land area in Davidson County, downtown Capitol View is a large-scale mixed-use development
generates 5.1% of Nashville-Davidson County's total being planned by Boyle-Northwestern Mutual at
property taxes and 18% of the county’s total retail taxes. Charlotte Avenue and 11th Avenue North. As developed

over the next decade, Capitol View is expected to include
1 million SF of office space, 300,000 SF of retail, restaurant
* Local and out-of-state investors continue adding downtown and grocery space, 1,000 multi-family units, two hotels
office buildings to their portfolios and three new Class A and an urban park/event space.
commercial towers are under construction-Gulch Crossing,
1201 Demonbreun and the Capitol View headquarters
for HCA subsidiaries Parallon and Sarah Cannon.

+ Office investment sales and new commercial development,
combined with long-term leases and a diversified mix of
tenants with a younger and growing workforce add stability
to the downtown market.

Land Area and Tax Revenue, Nashville-Davidson County

0.3% 5.1% 18%

Downtown Nashville Downtown Nashville Downtown Nashville

LAND AREA PROPERTY TAXES RETAIL TAXES

in Davidson County in Davidson County in Davidson County

source: Urban3, Joseph Minicotti, AICP
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NASHVILLE DOWNTOWN PARTNERSHIP

2014 RESOURCE ALLOCATION

Property Assessments = Access and Transportation

Earned — Public Space Management
Contributions, Sponsorships e ECcONOMic Development
& Memberships e Advocacy/Administration

Image & Communications

GULCH CROSSING

PARALLON

| N V EST NASHVILLE DOWNTOWN PARTNERSHIP ‘| 5
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http://www.gulchcrossing.com/
http://www.1201demonbreun.com
http://parallon.com/

Frazier
Deeter

CPAs & ADVISORS

Tax - Audit - Advisory

Proud Supporter of the Nashville Downtown Partnership

Nashville | Atlanta | Tampa
615.259.7600 www.frazierdeeter.com

@mm GRMM @-]‘:ﬁ m

#**1&'& **t*

20 G AVERUENORTH - NASHVILLE TN 972065243120 W THEHERMITAGENOTELEON



http://www.thehermitagehotel.com
http://www.frazierdeeter.com
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1994 2014

» Grand re-opening of the Ryman Auditorium All three are going strong—and downtown Nashville is well
* Grand opening of the iconic AT&T building on its way to becoming “the compelling urban center in the
» Nashville Downtown Partnership begins Southeast in which to LIVE, WORK, PLAY and INVEST.”

NASHVILLE DOWNTOWN PARTNERSHIP THIS AD SPACE WAS DONATED BY
150 Fourth Avenue North, Suite G-150 | Nashville, TN 37219 | 615.743.3090 PINNACLE FINANCIAL PARTNERS

NASHVILLEDOWNTOWN.COM | PARKITDOWNTOWN.COM | NASHVILLE.BCYCLE.COM

DOWNLOAD THE FREE TITANS APP

Take your game day experience to a whole new level!

Features include:

» Up-to-date Titans news, including live coverage of
Titans press conferences throughout the year

* NFL RedZone, offering fans live views and updates of
games happening around the league

* Live views fram multiple angles at LP Field

» Real-time fantasy football stats

* Complete drive information, including instant replays
from any play inthe game

Get more information and download details at

www.titansonline.com

GET FREE WI-FI ACCESS NOW

Download the Free Titans App, featuring NFL RedZone, to improve your game day experience!

Connect to the free Wi-Fi network: LPFIELD. Download the app: Titans Mobile App.



http://www.titansonline.com
http://www.nashvilledowntown.com

BAKER_DONELSON

EXPAND YOUR EXPECTATIONS

We have you AND the Southeast covered.

Providing businesses with comprehensive legal
services from more than 650 attorneys and
advisors across 20 offices.

Congratulations on 20 Years of Leadership for Downtown Nashville!

www.bakerdonelson.com

Downtown Nashville.
Our Home.

Since opening our doors in 1955, we have watched downtown
Nashville grow into a thriving community. From our
downtown headquarters, we’ve planned, surveyed, designed,
and engineered buildings and sites on nearly every block.

BWSC is downtown—and proud of it.

METRO PUBLIC SQUARE AND COURTHOUSE | LPFIELD | RIVERFRONT PARK | COUNTRY
MUSIC HALL OF FAME | SCHERMERHORN SYMPHONY CENTER | FRIST ART
CENTER | COMMERCE STREET | CHURCH STREET | 2ND AVENUE | KOREAN
VETERANS BOULEVARD | CUMBERLAND RIVER GREENWAY | BIOSOLIDS
TREATMENT FACILITY | CUMBERLAND PENTHOUSES | SHELBY STREET PEDESTRIAN
BRIDGE | VIRIDIAN | ENCORE | MUSICCITY CENTER | BICENTENNIALMALL | HILTON

PARKING GARAGE | OMNIHOTEL | MCC POLICE PRECINCT

BARGE
WAGGONER
SUMNER &
CANNON, INGC.”

BWSC

211 Commerce Street, Suite 600, Nashville, TN 37201
To learn more, visit www.bargewaggoner.com

connect with us () @BARGEWAGGONER @)
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COME ROCK YOUR COUNTRV .
ON LOWER BROADWAY!

Visit our website for band schedules,
: events and even take a virtual tour!

-HONKYTONKROW.COM

You want a banker
who knows Nashville.

Nashville made Brad Greer the man he is today.
It's the city he loves, full of the people who mean
the most to him. You deserve a banker like Brad.
You deserve a bank like CapStar.

CAPSTAR



http://www.bargewaggoner.com/
http://www.bakerdonelson.com/
http://www.capstarbank.com
http://www.honkytonkrow.com

AMPLIFY

‘ NASHVILLE ‘ TN colliers.com/nashville

Nashville crackles with the
energy of a world-class city.
From the industrial floor to the
retail showroom to the C-suite
office, Colliers International
combines energy and focus

to amp up our clients’
imaginations and spotlight the
ways that commercial real
estate can extend their brand
and enhance their business.

Colliers PARTNERSHIP, LLC

INTERNATIONAL

plcadishies aucess. 1920 Adelicia Street, Suite 500 ® Nashville, TN 37212

Proud to be part
of the communib) for Part-ner: v: o unite or associate

with others in an activity or a sphere
1 e a/ af common interest.
FirstBank is proud to support the

Nashville Downtown Partnership!

First Tennessee is proud to support
the Nashville Downtown Partnership

474 FIRST FirstBank

FTB.CU M/l 50 sgw.NGg TENNESSEE www.FirstBankOnline.com ﬁ NASHVILLE

, . DOWNTOWN
13 Nashville area locations PARTNERSHIP



http://www.firstbankonline.com
https://www.firsttennessee.com/
http://www.colliers.com

Marketising
€ Webiting.

Yes, we’re that integrated.

GSQF

Learn how we can impact your bottom line @gsandf.com

GULLETT SANFORD

RoBINSON & MARTIN PLLC
Attorneys at Law

A great downtown
is at the heart
of every great community.

Gullett Sanford
Robinson & Martin
is proud to support the
Nashville Downtown Partnership,
its members, and the
businesses and individuals
that make downtown Nashville
their home.

STREET | 150 THIRD AVENUE SOUTH, SUITE 1700, NASHVILLE, TN, 37201
PHONE | 615.24.4.4994

FAX| 615.256.6339
WEB | GSRM.COM

BUILDING VALUE WITH

OUR CLIENTS,
OUR PEOPLE,
AND THE WORLD

ARCHITECTURE ENGINEERING INTERIORS PLANNING

G RESHAM
SMITH AND
MAAAE PARTNERS

Thank you

for your
contribution
to the success
of
Downtown Nashville!

@ HASTINGS

ARCHITECTURE ASSOCIATES, LLC
+

@ greenSTUDIO

Sustainability Consulting

www.haa.us
www.greenstudio.us
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http://www.gsrm.net/
http://www.greshamsmith.com
http://www.gsandf.com/
http://www.haa.us/

KraftCPAs

PLLC

Helping clients
build business
value and personal
wealth since 1958.

Hl.l .

CPAs and business advisors with:
— international resources
— middle market and small business experience

—validated customer service excellence

KraftCPAs

PLLC

www.kraftcpas.com ¢ 615-242-7351
h@f‘ CREATE. ENGAGE. COMMUNICATE.

PUBLIC RELATIONS

Our view
keeps getting blgger
and better!

Photo by Dean Dixon

The Tower, Suite 2800 ¢ 611 Commerce Street
(615) 259-4000 ® www.mpf.com

Work Hard. Play Hard.
We're Engineered For Nashville.

Since 2004, LP Building Products has been proud to
call Nashville home. As part of the Nashville Downtown
Partnership our pride is demonstrated in
the active role we are taking in shaping I-P
the future of the community.

BUILDING PRODUCTS

0SB ‘ SmartSide® ‘ SolidStart> ‘TopNotch@ ‘ TechShield® ‘ CanExel® ‘ FlameBlock®

© 2013 Louisiana-Pacific Corporation. All rights reserved. All trademarks are owned by Louisiana-Pacific Corporation.

Accounting Professmn for. More Than 100 Years

Proud to Call Nashville Our Home Since 1997

nasba.org



http://www.nasba.org
http://www.mpf.com
http://www.lpcorp.com/
http://www.kraftcpas.com

MUSIC CITY'S BEST DOWNTOWN
EVENT SPACE JUST GOT

Host your next corporate event at the Renaissance
Nashville hotel with expanded spaces, now totaling
more than 100,000 square feet right in the heart

of Music City. Perfect for midday breaks, working
lunches and VIP conclaves alike, Renaissance’s
signature REN Meetings offer everything you need
including creative catering, innovative technology
and mood-setting lighting, all backed by signature
Marriott service. Our convenient location in the
heart of the city’s downtown business district makes
visiting a breeze.

RENAISSANCE NASHVILLE HOTEL R

611 Commerce Street

Nashville, TN 37203 RENAISSANCE®
t: 615.525.4149 NASHVILLE HOTEL

1994...

RYMAN REOPENS
&
NASHVILLE DOWNTOWN PARTNERSHIP FORMS

THANKS FOR 20 HISTORICALLY COOL YEARS!
WE'RE HONORED TO SHARE THIS MILESTONE
WITH OUR FRIENDS & NEIGHBORS.

media

A GANNETT COMPANY @

Everywhere your business wants to be.

At TN Media, we are focused on serving the greater good
of Middle Tennessee. We do that by providing trusted news
and information and actively supporting the people and
businesses in e comnmuunitEsswhices we serve.

TN Media is proud to be a sponsor of the 2014 Nashville
Downtown Partnership Annual Meeting & Awards Luncheon.

Congratulations on 20D gars of
transforming dewntown!

tnmedia.com 13138888Z32BAZZ A3
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Waller and downtown Nashville.

-

Partners since 1905. =

7

|
by
fil

waller

Nashville, TN 37219
wallerlaw.com 615.244.6380



http://www.marriott.com/hotels/travel/bnash-renaissance-nashville-hotel/
http://www.wallerlaw.com/
http://www.ryman.com
http://www.tnmedia.com

The city’s
hottest spots,
all under
one roof.
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Discover a variety of culinary delights and escape to one of the
only full-service spas downtown. Connected to the Country
Music Hall of Fame and Museum and adjacent to the Music City
Center. We're ready for you Nashville — like nothing you've ever
experienced before.

OMNI + HOTELS & RESORTS

nashville

e

n-n-“‘\\



http://www.omnihotels.com/hotels/nashville
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NASHVILLE DOWNTOWN PARTNERSHIP

2014 MEMBERS

With their annual membership investments, these groups support a strong downtown
and participate in the Partnership’s initiatives to advance downtown economic development

ARCHITECTURAL,

ENGINEERING AND

DESIGN SERVICES

Barge Waggoner Sumner
& Cannon, Inc.

Gobbell Hays Partners, Inc.

Gresham, Smith & Partners

Hastings Architecture
Associates, LLC

Hawkins Partners, Inc.

RPM Transportation
Consultants, LLC

Sorci & Swords Design, Inc.

Tuck-Hinton Architects

ARTS AND
ENTERTAINMENT
The Frist Center for the
Visual Arts
Nashville Predators
The Nashville Symphony
Ryman Auditorium
Tennessee Performing Arts Center

BANKING, FINANCIAL AND
ACCOUNTING SERVICES
Answers by Armistead, LLC
Avenue Bank

Bank of America

The Bank of Nashville

BDO USA, LLP

CapStar Bank

DGLF CPAs & Business Advisors
Federal Reserve Bank

Fifth Third Bank

First Tennessee Bank

FirstBank

Frazier and Deeter, LLC

JRS Investments Incorporated
KPMG

KraftCPAs, PLLC

Mastrapasqua Asset Management
Pinnacle Financial Partners
Regions Bank

SunTrust Bank

UBS

Windmill Title, LLC

CHURCHES

Christ Church Cathedral
Downtown Presbyterian Church
First Baptist Nashville

CONSTRUCTION
American Constructors, Inc.
Bell & Associates Construction
SKANSKA

Turner Construction Company

CORPORATE OFFICES
AND UNIVERSITIES
Asurion

Creative Artists Agency

LP Building Products
Parallon Business Solutions
Sarah Cannon
ServiceSource

SP Plus

Vanderbilt University

HOTELS

Courtyard by Marriott

The Hermitage Hotel

Hilton Nashville Downtown
Hyatt Place Nashville Downtown
Omni Nashville Hotel
Renaissance Nashville Hotel
Sheraton Nashville Downtown
Union Station Hotel

LEGAL SERVICES

Baker Donelson Bearman
Caldwell & Berkowitz, PC

Bass Berry & Sims PLC

Dickinson Wright PLLC

Frost Brown Todd LLC

Gullett, Sanford, Robinson
& Martin PLLC

h3gm

Manier & Herod

Neal & Harwell, PLC

Sherrard & Roe

Stites & Harbison PLLC

Trauger & Tuke

Tune, Entrekin & White, PC

Waller

Windmill Title LLC

MEDIA
The TENNESSEAN/TN Media

METRO GOVERNMENT

Metropolitan Nashville Airport
Authority

Music City Center

NON-PROFITS

AND ORGANIZATIONS

Cooper for Congress

The DISTRICT

Nashville Convention and
Visitors Corp

NASBA

Nashville Scottish Rite Bodies

Tennessee Road Builders
Association

PUBLIC RELATIONS

AND MARKETING

Destination Nashville

DVL Public Relations & Advertising

Event Logistics, Inc.

Hall Strategies

Malham Leverage Group

McNeely Pigott & Fox Public
Relations, LLC

Paramore/The Digital Agency

Seigenthaler Public Relations

REAL ESTATE BROKERS,

DEVELOPERS AND

PROPERTY MANAGEMENT

Bristol Development Group

C.B. Ragland Company

CBRE

Colliers International/Nashville

Corner Partnership, LLC

Division Street Land Partners, LLC

Eakin Partners

Freeman Webb Companies

Howard & Manis Enterprises, LLC

Jones Lang LaSalle

The Knox Team- Zeitlin & Co.,
Realtors

MarketStreet Enterprises LLC

MJM Real Estate Investments, LLC

One Nashville Place

Robin Realty Company LLC

The Stanton Group, Inc.

Starling Dauvis, Fridrich & Clark
Realty, LLC

Tower Investments, LLC

Village Real Estate Services

Warner Partners, LP

XMi Commercial Real Estate

Zeitlin & Co., Realtors
-Stephanie Brooks

Zeitlin & Co., Realtors

RETAIL, RESTAURANTS

AND ENTERTAINMENT

Dunn Bros. Coffee

Jack’s Bar-B-Que

Legends Corner

OSHi International Floral
Décor Studio

Salon Nfuse

The Second Fiddle

The Stage on Broadway

Sweet Magnolia Tours

SECURITY AND
TRANSPORTATION
Block-by-Block
Monarch Transporters
Nashville Moves, LLC

UTILITIES

AT&T

Nashville Electric Service
Piedmont Natural Gas

NASHVILLE
DOWNTOWN

PARTNERSHIP

To make downtown Nashville the compelling urban center
in the Southeast in which to LIVE, WORK, PLAY and INVEST

615.743-3090 | www.nashvilledowntown.com | www.parkitdowntown.com

150 Fourth Avenue North, Suite G-150 | Nashville, TN 37219


http://parkitdowntown.com
http://www.nashvilledowntown.com
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